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Our  Focus.    Our  Commitments.  
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Where  are  the  Sustainability  Impacts  in  
our  Business?    Baseline  (2010)
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Key Projects/Direction

– External HFC Commitment 
• Manage expectations on an innovation

– Alignment across global system
• We have the same playbook

– Alignment across NA Franchise System
– Manage the Regulatory Environment (US)

• EPA SNAP Rule Changes
• DOE 2017

– Manage Equipment Innovation pipeline
– Equipment Energy Efficiency 
– Field Test and Authorize Equipment 

Build the necessary supply chain to deliver HFC 
Free Coolers and Vendors reducing the impact 
on the environment  to meet our goals

Copyright © 2015 shecco | All rights reserved.
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