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Where are the Sustainability Impacts in
our Business? saseline (2010

INGREDIENTS PACKAGING MANUFACTURING DISTRIBUTION REFRIGERATION

Sweeteners Primary Fuel Trucking Fleet Refrigerants
Ingredient CO, Secondary Electricity Electricity
Juice, Coffee,
Tea
CO.e 13% 38% 9% 8% 32%

H,0 79% 20% 1% --% --%
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The Coca-Cola
Company
Strategy and Goals

CocaCola
Technical

Innovation & Solutions

Coca-Cola North

America
Authorize, Implement

Coca-Cola
Franchise Bottling
System
Field Execution

Key Projects/Direction

External HFC Commitment
Manage expectations on an innovation

Alignment across global system
We have the same playbook

Alignment across NA Franchise System

Manage the Regulatory Environment (US)

EPA SNAP Rule Changes
DOE 2017

Manage Equipment Innovation pipeline
Equipment Energy Efficiency
Field Test and Authorize Equipment

Build the necessary supply chain to deliver HFC
Free Coolers and Vendors reducing the impact
on the environment to meet our goals
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