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• Refresh the world

• Inspire moments of  optimism and 
happiness

• Create value while 
making a difference

Our Sustainability Mission
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Our Focus.  Our Commitments. 
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Sustainability  Focus  – Efficiency  &  Carbon

Coolers  and  Vendors  are  the  customer  and  consumer  connection  with  
our  products.    Deliver  refreshment  with  a  lower  environmental  
footprint.    

Clear  goal:  Build  the  necessary  supply  chain  to  deliver  HFC  Free  
Coolers  and  Vendors,  

A  collaborative  approach  bringing  companies  together  to  find  
alternatives  was  

SUPPORTERSMEMBERS



Since  2000,    North  American  Focus  on  
Energy  Efficiency……

• ….use  an  average  of  1415  kWh  less  
electricity  per  year.

• ….reduced  greenhouse  gases  by  more  
than  1  million  metric  tons  per  year.



NA               System Issues

-EPA proposed rule to de-list r134a by 2016
-DOE 2017 – aggressive energy efficiency 

reductions required by 2017 
-Customer Needs and Perceptions



Thank you very much!

.


